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The Whole Earth Catalog was a 
compendium of products but it did not 
sell any of them.

Instead vendors contact information was 
listed with the item and it’s review.

*Steve Jobs compared the Good Earth Catalog to the Google Search Engine in June 2005 in a Stanford Commencement Speech.



Before the Whole Earth Catalog there 
was the Whole Earth Truck Store.

Brand settled with the Truck Store in 
Menlo Park, California and decided to 
produce the Catalog and sell it by mail.



Items were included in the catalog if 
they were deemed:

1. Useful as a tool,
2. Relevant to independent education,
3. High quality or low cost,
4. Not already common knowledge,
5. Easily available by mail.

* The catalog measured 11x14” and later editions were over an inch thick.



We are as gods and might as well get good at it. So far, remotely done power 
and glory—as via government, big business, formal education, church—has 
succeeded to the point where gross defects obscure actual gains. In response 
to this dilemma and to these gains a realm of intimate, personal power is 
developing—power of the individual to conduct his own education, find his 
own inspiration, shape his own environment, and share his adventure with 
whoever is interested. Tools that aid this process are sought and promoted by 
the WHOLE EARTH CATALOG.



A young designer named J. Baldwin (instructor of 
design at colleges around the San Francisco Bay 
was asked by Brand to serve as chief editor on 
subjects in the areas of technology and design, 
both in the catalog itself and in other publications 
which arose out of it. 



“Stay Hungry, Stay Foolish.”


