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Instead vendors contact information was
listed with the item and it's review.
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*Steve Jobs compared the Good Earth Catalog to the Google Search Engine in June 2005 in a Stanford Commencement Speech.
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Before the Whole Earth Catalog there
was the Whole Earth Truck Store.

Brand settled with the Truck Store in
Menlo Park, California and decided to
produce the Catalog and sell it by mail.
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and sew what's happering.
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A maor research source of owrs is the Wendo Park Whole
Earth Truck Store, wihich stocks most of the items in the
CATALOG, We seo who's buying whar, We hear complains
and suggestions.  We try oul ilems that gl e in the

mext CATALOG. We have a place where friends can come

Whole Earth Truck Store[”

Howirs: "Ilnllrd-l}'—l';-alurda:l-, % am = 6 pm
i | 558 Santa Cruz Avenne, Menlo Park, CA 94025

Fhone: (415) 3230013




* The catalog measured 11x14” and later editions were over an inch thick.
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_f\_‘ Items were included in the catalog if
= they were deemed:

Useful as a tool,

Relevant to independent education,
High quality or low cost,

Not already common knowledge,
Easily available by mail.




WE ARE AS GODS AND MIGHT AS WELL GET GOOD AT IT. 50 FAR, REMOTELY DONE POWER
AND GLORY—AS VIA GOVERNMENT, BIG BUSINESS, FORMAL EDUCATION, CRURCR—RAS
SUCCEEDED TO THE POTNT WHERE GROSS DEFECTS OBSCURE ACTUAL GAINS. IN RESPONSE
10 THIS DILEMMA AND TO TRESE GAINS A REALM OF INTIMATE, PERSONAL POWER TS
DEVELOPING—POWER OF THE INDIVIDUAL TO CONDUCT HIS OWN EDUCATION, FIND HIS
OWN INSPTRATION, SHAPE RIS OWN ENVIRONMENT, AND SHARE RIS ADVENTURE WITH
WHOEVER TS INTERESTED. TOOLS THAT ATD THIS PROCESS ARE SOUGHT AND PROMOTED BY
THEWROLE EARTH CATALOG.



A young designer named J. Baldwin (instructor of
design at colleges around the San Francisco Bay
was asked by Brand to serve as chief editor on

subjects in the areas of technology and design,
both in the catalog itself and in other publications
which arose out of it.
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